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THE INNOVA BRAND

BRAND POSITIONING

The INNOVA brand is a symbol of products that represent the best in automotive test and tune 
tools in the marketplace today. Even with the entry of many competitors into the automotive tool 
market, the INNOVA brand has a strong history and strives to continue its connection with its 
customers by continuing to make innovative advancements in technology and by providing unique 
customized support through advanced diagnostic program access. 

The INNOVA brand has a unique opportunity to assert its expertise and innovative offerings into 
this arena of the marketplace. The new look and feel detailed in these guidelines both elevates and 
maintains the INNOVA brand in order to:

• Elevate the INNOVA product value to the consumer

• Differentiate the INNOVA brand from the competition

• Create a packaging consistency that makes the product easily recognizable on any shelf  

 making it easier to shop the INNOVA brand

• Enable repeat purchase consideration through easy product recognition

•  Provide a consistent look to the INNOVA packaging across categories

• The end result is a packaging system that creates long-term competitive advantage by 

 positively influencing consumer choice

• Provide consistency in the visual messaging for all printed product information

• Provide consistency to the Brand with all advertising and promotional material.
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The INNOVA Fleet brand consists if the wordmark INNOVA with the green gradient circle cen-
tered inside of the letter “O” along with the registration mark ( ® ) at the top right, and the tag line 
“FLEET SERVICES” under the wordmark, centered between two green dashes.

Primary | The Innova Logo with Tagline

Secondary | The Innova Logo

Alternate | The Innova Logo with solid green circle

               
Use only when gradients cannot be properly reproduced in certain printing processes.

INNOVA LOGO
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INNOVA LOGO | CLEAR SPACE

Proper use of clear space (margin) around the INNOVA logo is essential to maintaining consis-
tent usage and the established visual effect. Clear space, positioning, and other size requirements 
should be calculated using the width of the capital letter “N” as the unit of measure.  The logo 
should be separated on all sides from all other copy, photos, or illustrations by this clear space.  
The guideline is a minimum requirement and typically a greater space will be desirable.

INNOVA LOGO | MINIMUM SIZE REQUIREMENT

To maintain optical clarity and brand recognition, do not reduce the primary logo smaller than 1.5 
inches in width and 0.5 inch in height.  Secondary logos without the taglines should remain 1.5 
inches wide.

Use the width of the capital “N” as the standard unit of measure 

for calculating the clear space.

Dotted line indicates the clear space area.  

Keep this area clear of all other design 

elements.
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Preferred logo use.

On light colored backgrounds, use the black 
logotype with the green gradient circle.

On black solid backgrounds, use the white 
logotype with the green gradient circle.

On dark solid backgrounds, use the white logo-
type with the green gradient circle.

Whether creating a design for print, web, or other medium, the INNOVA logo must always appear 
clearly noticeable on the background.  The logo must never blend-in with the background color.  
See below how the logo varies depending on the color of the background to provide sufficient 
contrast.

INNOVA FLEET LOGO | BACKGROUND SIGNATURE
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Altered colors

Skewed shape

Missing elements

Altered ratio

GENERAL LOGO APPLICATION INFORMATION
•  The logo elements (logotype and green gradient circle) should never be used without the 

 other.

• Do not alter any portions of the logo files (i.e. ratio of height to width).

• The INNOVA Fleet logo should appear on the cover of all printed material and should be 

 used in the most visually domination location possible.

INNOVA LOGO | INCORRECT USAGE

INNOVA FLEET LOGO | USAGE

Competing elements, do not 
layer
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INNOVA COLORS

INNOVA BLACK

PMS = Black c

CMYK = 0.0.0.100

RGB = 0.0.0

WEB = #000000

INNOVA GREEN

PMS = 342 c

CMYK = 96.34.82.27

RGB = 0.102.72

WEB = #006648

APPROVED COLOR FORMULAS
Consistent use of INNOVA’s corporate colors helps to build brand recognition in everything from 
print materials to signage and fleet graphics.

PANTONE 

The Pantone Matching System (PMS) is a commonly used system of color specifications. This is 

often referred to as a spot color. INNOVA’s Fleet primary colors (Pantone Black C, 342 C Green) are 

used as the baseline to which all color reproduction should be calibrated to.

CMYK 

Cyan, magenta, yellow and black are the process inks that most often are used in printed materials. 

This printing process is commonly referred to as full-color, or four-color process.

RGB 

Red, green and blue are the hues for light, used in computer screens.

HEX 

Hexadecimal code is designed for use HTML, CSS and other web applications.
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INNOVA COLORS | CORPORATE COLORS

Color Pantone® CMYK RGB Web | Hex Usage

Black c 0.0.0.100 0.0.0 #000000 Logo/Type

342 c 96.34.82.27 0.102.72 #006648 Logo/Type

Cool Gray 8 0.1.0.43 161.161.164 #A0A0A4 Background

Cool Gray 3 0.0.0.17 216.217.218 #D7D8DA Background

The Innova color palette consists of Pantone colors (PMS), process colors (CMYK), RGB, and Web 
Safe Hex color values. Tints of the specified colors are permitted, but should be used minimally, to 
keep continuity of the visual message.
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INNOVA TYPOGRAPHY

The Univers font family is the primary typeface used to communicate the Innova Brand. 
It is an easy to read sans serif and provides versatility in size, range and weight.

Univers Family | All weights

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,

SECONDARY TYPOGRAPHY
Helvetica Neue font family is the secondary choice to be used when either the primary font  
is unavailable or in combination with the primary font family.

Helvetica Neue Family | All weights

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,

ALTERNATE TYPOGRAPHY
When recommended fonts are unavailable.

Arial Family | All weights

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789
!@#$%^&*():;”.,


